

Annexure-B
Comparative chart for existing and proposed provisions of IMF Regulations
	Sl. No.
	Subject
	Existing Regulation no.
	Existing provision
	Final Regulation no. 
	Final proposal
	Rationale for final proposal

	1
	Definition of ‘Aspirational Districts’
	NA
	None
	2.3A
	“Aspirational District” means a district designated as such by the NITI Aayog, Government of India or any other economically backward district, as may be recognised by Authority.

	It is proposed reduce the net worth requirement for applicants opting for one aspirational district as the area of operation. Therefore, it is necessary to include the definition of aspirational districts in the proposed amendments.


	2
	Definition of ‘ISP’
	2.9
	"Insurance Sales Person" (ISP) is an individual employed by Insurance Marketing Firm to solicit or procure insurance products and who holds a valid certificate issued by the Authority for the purposes of the same.

	2.9
	"Insurance Sales Person" (ISP) is an individual employed by Insurance Marketing Firm to solicit or procure insurance products. 

	It is proposed to do away with certification of ISPs by the Authority as the process of de-duplication is being implemented through IIB.


	3
	Definition of Principal Officer
	2.11
	"Principal Officer” of Insurance Marketing Firm means a director or a partner or any officer or employee so designated by it, and approved by the Authority, to exclusively supervise the activities of Insurance Marketing Firm and who possesses the requisite qualifications and practical training and who has passed examination as required under these Regulations.
	2.11








	"Principal Officer” of Insurance Marketing Firm means a director or a partner or any officer or employee so designated by it, and approved by the Authority, to exclusively carry out the functions of Insurance Marketing Firm and who possesses the requisite qualifications and practical training and who has passed examination as required under these Regulations. 

	The existing definition of PO is not very clear on whether the PO is allowed to solicit insurance business or not. As per the eligibility criterion specified in the Regulations, PO has a qualification which is higher than that of an ISP and also undergoes training & examination. Therefore, the definition has been modified suitably to indicate that a PO can also solicit and procure insurance business.


	4
	Scope and applicability of the Regulations
	3(a)
	Registration of Insurance Marketing Firm by engaging ISP for the purpose of soliciting and procuring Insurance Products of two Life, two General and two Health Insurance companies at any point of time, under intimation to the Authority.

Provided that in respect of general insurance, the Insurance Marketing Firm shall be allowed to solicit or procure only retail lines of insurance products as given in the file & use guidelines namely motor, health, personal accident, householders, shopkeepers and such other insurance products approved by the Authority from time to time.

Provided further that any change in the engagement with the insurance companies shall be done only with the prior approval of the Authority and with suitable arrangements for servicing existing policyholders.
	3(a) 
	I. Tie-ups with insurance companies:

The Insurance Marketing Firms shall engage Insurance Sales Persons (ISP) for the purpose of soliciting and procuring Insurance Products of maximum of two Life insurers, two General insurers, two Health Insurers at any point of time, under intimation to the Authority.

Provided that in addition to two general insurers, Insurance Marketing Firm shall have option to engage with Agriculture Insurance Company of India (AIC) and Export Credit Guarantee Corporation of India (ECGC).

Provided further that any change in the engagement with the insurance companies shall be governed by the terms of the agreement entered into between the Insurance Marketing Firm and the insurer, with suitable arrangements for servicing existing policyholders by the concerned insurer, in case of cancellation/termination/discontinuity of agreement. 
The Insurance Marketing Firm shall intimate the Authority of any such change in the engagement with insurers in the format specified by the Authority in this behalf. 

II. Products allowed for Insurance Marketing Firms:

The Insurance Marketing Firm shall be allowed to solicit or procure:
i. all kinds of products sold on individual and / or retail basis, including crop insurance for non-loanee farmers and combi products.
ii. property, group personal accident, group health, GSLI and term insurance policies for Micro, Small and Medium Enterprises (MSME).  The IMF shall not be allowed to solicit and procure commercial lines of business for any segment except for MSMEs. 
Explanation: For the purpose of these Regulations, 
a. “Combi products” mean any combination of products of life, general and health insurance as approved by the Authority.
b. “Micro, Small and Medium Enterprises” shall have the meaning as defined in the ‘The Micro, Small and Medium Enterprises Development Act, 2006’, as amended from time to time.

	· It is proposed to include AIC and ECGC in order to give a boost to crop insurance and the MSME sector. 

· It is proposed that the change in tie-ups with insurers may be left up to the terms of agreement between the insurer and the IMF in order to reduce operational burden.

· It is proposed to expand the product basket to include group and commercial lines of business for the MSME sector. This will give a boost to the penetration of insurance amongst MSMEs. 


	5
	Scope and applicability of the Regulations
	3(b)
	Insurance Servicing Activities of the Insurance Marketing Firm by:
i. undertaking back office activities of insurers as allowed in the Guidelines on Outsourcing Activities by Insurance Companies issued by the Authority;
ii. becoming approved person of Insurance Repositories;
iii. undertaking survey and loss assessment work by employing on their rolls licensed surveyor & loss assessors;
iv. any other insurance related activity permitted by the Authority from time to time.
Explanation: For the purpose of these Regulations, the Insurance Marketing Firm shall undertake the
insurance servicing activities in respect of only those insurance companies with whom they have an agreement for soliciting or procuring insurance products;

	3(b) 
	Insurance Servicing Activities of the Insurance Marketing Firm by:
i. undertaking such activities of insurers as allowed in the IRDAI (Outsourcing of Activities by Indian Insurers) Regulations, 2017, as amended from time to time;
ii. becoming approved person of Insurance Repositories;
iii. any other insurance related activity permitted by the Authority from time to time.

Explanation: For the purpose of these Regulations, the Insurance Marketing Firm shall undertake the insurance servicing activities in respect of only those insurers with whom they have an agreement for soliciting or procuring insurance products;

	To align with the provisions of IRDAI (Outsouring of activities by Indian Insurers) Regulations, 2017.
· It was proposed to remove survey work as of late it was felt that this may give rise to conflict of interest situation.  Also,  as of now,  none of the registered IMFs were allowed to undertake surveyor and loss assessment work. 


	6
	Application for grant of registration
	4.1 (b)
	Remit the non-refundable application fee of five thousand rupees plus applicable tax along with the application for grant of registration.
	4.1.(b)
	To delete the words Plus applicable tax
	· Due to exemptions available,  the words are deleted.

	7
	Application for grant of registration
	4.1(e)
	Submit copy of the surveyors and loss assessor license of the person proposed to be employed by Insurance Marketing Firm, if the Insurance Marketing Firm proposes to undertake any insurance survey and loss assessing assignments.

	NA
	To be omitted.
	It is proposed to remove survey and loss assessment work from the list of insurance servicing activities allowed for an IMF.

	8
	Application for grant of registration
	4.1(f)
	Submit copy of the approved person certificate of the Insurance Repository of the Insurance Marketing
Firm.
	4.1(f)
	Submit copy of the approved person certificate of the Insurance Repository of the Insurance Marketing Firm, if the Insurance Marketing firm proposes to become approved person of Insurance Repositories.

	The regulation in its present form gives an impression that an applicant needs to submit approved person certificate of the IR, irrespective of whether the applicant intends to become approved person of IR or not. Therefore, suitable modifications have been made.


	9
	Capital requirements
	6.1
	The Applicant shall have a net worth of not less than ten lakh rupees.


	6.1
	The applicant shall have a net worth of:
a. Not less than five lakh rupees, if the applicant is opting for only one district, which is an aspirational district.

Provided that increase in net worth arising out of change of status of aspirational district is mandatory at the time of renewal of registration.

b. Not less than ten lakh rupees for all other cases.

	It is proposed to incentivize more IMFs to opt for districts where the insurance penetration is low. Therefore, the net worth requirement for applicants opting for aspirational districts as their area of operation is proposed to be lowered.

	10
	Capital requirements
	6.3
	The aggregate holdings of equity shares or contribution of the Insurance Marketing Firm by foreign investors, including portfolio investors, do not exceed forty-nine per cent of paid up equity capital or contribution of the Insurance Marketing Firm at any time. For the purposes of these regulations, the calculations of foreign investment shall be made in the same manner as specified in the Insurance Regulatory and Development Authority (Registration of Indian Insurance Companies) Regulations, 2000 for an insurer, as amended from time to time.
	6.3
	The aggregate holdings of equity shares or contribution of the Insurance Marketing Firm by foreign investors, including portfolio investors, shall not exceed such per cent of limits as prescribed by Central Government from time to time, under Indian Insurance Companies (Foreign Investment) Rules, 2015. For the purposes of these regulations, the calculations of foreign investment shall be made in the same manner as specified in the Insurance Regulatory and Development Authority (Registration of Indian Insurance Companies) Regulations, 2000 for an insurer, as amended from time to time.

	Hard-coding the percentage limit in the Regulations will necessitate the need for amendment each time the limit is changed by the Government of India. Therefore, it is proposed to remove the same.

	11
	Principal Officer – Continuity provision
	NA
	None
	7.6
	On resignation or termination or death of the Principal Officer, the Insurance Marketing Firm shall endeavor to appoint a new Principal Officer at the earliest, and seek approval, within a period not exceeding 60 days, from the Authority. 

Provided that in the absence of a Principal Officer, a whole time director or managing partner or any other senior designated official of the Insurance Marketing Firm may, under intimation to the Authority, be authorized to act and perform the duties of the Principal Officer to meet regulatory compliance requirements only; and shall not solicit insurance business unless they have also undergone the training and examination and meet all the eligibility criteria of a Principal Officer. 

The request for change of Principal Officer shall be made in the format specified by the Authority in this behalf.

	The channel has now been in existence for more than three years, and there is constant shuffle of POs in the registered IMFs. Therefore, it was felt necessary to include continuity provision in the Regulations. 

	12
	PI policy
	9.2
	The limit of indemnity shall be two times the total remuneration of the insurance marketing firm subject to a minimum of Rupees ten lakh. For the purpose of this sub regulation, the total remuneration includes remuneration from their insurance solicitation/procuring activities, insurance servicing activities and marketing of other financial products activities as specified in these regulations.
	9.2
	The limit of indemnity shall be two times the total remuneration of the insurance marketing firm for the preceding financial year subject to a minimum amount equal to the applicable net worth requirement. For the purpose, the total remuneration includes remuneration from their insurance solicitation/procuring activities, insurance servicing activities and marketing of other financial products activities as specified in these regulations.

	The limit of indemnity of the PI policy has been modified in tune with the proposed net worth structure.

	13
	Conditions of grant of registration
	11.1
	The Insurance Marketing Firm registered under these regulations shall be permitted to solicit and procure insurance products of two life, two general and two health insurance companies only;

	11.1
	The Insurance Marketing Firm registered under these regulations shall be permitted to solicit and procure insurance products as per Regulation 3 (a) of this Regulation;
	Since it is now proposed to allow AIC and ECGC in addition to 2 life, 2 general and 2 health insurers.

	14
	Conditions of grant of registration
	11.7
	The Insurance Marketing Firm shall ensure compliance of Code of Conduct applicable to ISPs, FSEs and of all other insurance service activities undertaken by them;

	11.7
	The Insurance Marketing Firm shall ensure compliance of Code of Conduct applicable to ISPs, and of all other insurance service activities undertaken by them;
	Legal Dept. advised removal of ‘FSE’ from the regulation since they do not fall under the jurisdiction of the Authority.

	15
	Period of validity of registration
	12.1
	The registration issued under these Regulations shall be valid for a period of three years from the date of its issue, unless it is suspended or cancelled by the Authority.
	12.1
	The registration issued under these Regulations shall be valid for a period of three years from the date of its issue, unless it is suspended or cancelled by the Authority or surrendered by the Insurance Marketing Firm.

	The change is proposed to include all possible scenarios.

	16
	Period of validity of registration
	12.3
	In case the Authority suspends or cancels the registration of the Insurance Marketing Firm, the Insurance Marketing Firm shall cease to solicit new insurance business and continue to service the existing policies for a period of six months within which suitable arrangements shall be made by Insurance Marketing Firm for having the contracts attended to and serviced by respective insurers or by another Insurance Marketing Firm registered to operate in that jurisdiction as may be approved by the Authority.

	12.3
	In case the Authority suspends or cancels the registration of the Insurance Marketing Firm, or accepts the surrender of registration of an Insurance Marketing Firm, the Insurance Marketing Firm shall cease to solicit new insurance business and continue to service the existing policies for a period of six months within which suitable arrangements shall be made by Insurance Marketing Firm for having the contracts attended to and serviced by respective insurers or by any other intermediary with the approval of the Authority.
	Provision for surrender is included in order to cover all the possible scenarios.


	17
	Rejection of application
	13.3
	Any Applicant, aggrieved by the decision of the Authority, may apply within a period of thirty days from the date of receipt of such intimation, to the Chairman of the Authority for reconsideration of its decision.

	13.3
	Any applicant, aggrieved by the Order of the Authority, may appeal to the Securities Appellate Tribunal.

	In order to align with Act provision.

	18
	Rejection of application
	13.4
	The Chairman of the Authority shall consider such an application and communicate his decision thereon to the applicant in writing within sixty days of the receipt thereof.

	13.4
	If the application is rejected and the applicant chooses not to appeal against the order of rejection of application or in case Securities Appellate Tribunal rejects the appeal,, the applicant may make a fresh application for issuance of certificate of registration after lapse of one year from effective date of such Order for consideration by the Authority. The Authority may consider such application on merit. 

	. As existing text under Reg.13.5, 13.6 are proposed to be deleted and hence, the existing 13.4 text is suitably modified to be proposed as 13.4 in order to align with Act provision. 

	19
	Rejection of application
	13.5
	Any applicant aggrieved by the decision of the Chairman may make an appeal to Securities Appellate Tribunal, as per the procedure prescribed for such an appeal, within a period of forty-five days from the date on which a copy of the order made under sub-regulation 13.4 above is received by him, for passing such orders thereon as it thinks fit, conforming, modifying or setting aside the order appealed against.


	NA
	To be deleted.
	In order to align with Act provision.

	20
	Rejection of application
	13.6
	In case the Securities Appellate Tribunal after consideration of the application made under sub-regulation (13.5) above, rejects the appeal, the Applicant can make a fresh application for grant of registration only after one year from the date of final rejection. The Authority may consider such application on merit.

	NA
	To be deleted.
	In order to align with Act provision.

	21
	Renewal Application
	14.2 a
	Submit an undertaking stating that a tele marketer(s) shall not be engaged for solicitation/lead generation of insurance business.
	14.2 a
	The applicant shall submit an undertaking stating that a tele marketer(s) shall not be engaged for solicitation/lead generation of insurance business.

	Sentence reframing.

	22
	Renewal Application
	14.3 
	The applications for renewal of registration shall be submitted along with a renewal fee of Rs. Two thousand only plus service tax. The applicants shall have to pay an additional fee of Rs. One hundred by way of penalty, if the application for renewal of the registration does not reach the Authority at least thirty days before the date on which the registration ceases to remain in force.

Provided that the Authority may, for sufficient reasons specified in writing by the Applicant for a delay, accept an application for renewal after the date of the expiry of the registration up to a period of 60 days of the actual date of expiry of registration on payment of penalty of seven hundred and fifty rupees only by the Applicant.

Provided further that the application for renewal received after 60 days of the expiry of the registration will be considered only after a lapse of 12 months from the date of expiry of registration. However, during the interregnum, the registration of the Insurance Marketing Firm shall cease to exist and they shall not solicit any new insurance business except servicing the existing policies till the expiry of such contracts.

	14.3 second proviso
	The applications for renewal of registration shall be submitted along with a renewal fee of Rs. Two thousand only. The applicants shall have to pay an additional fee of Rs. One hundred by way of penalty, if the application for renewal of the registration does not reach the Authority at least thirty days before the date on which the registration ceases to remain in force.

Provided that the Authority may, for sufficient reasons specified in writing by the Applicant for a delay, accept an application for renewal after the date of the expiry of the registration up to a period of 60 days of the actual date of expiry of registration on payment of penalty of seven hundred and fifty rupees only by the Applicant.

Provided further that the Authority may consider applications received after 60 days but before one year of the expiry of the registration based on merits and on payment of a penalty of seven hundred and fifty rupees.

	To reduce operational burden.

	23
	Rejection of renewal
	15.3
	Any Applicant, aggrieved by the decision of the Authority, may apply within a period of thirty days from the date of receipt of such intimation, to the Chairman of the Authority for a reconsideration of its decision.

	15.3
	Any applicant, aggrieved by the Order of the Authority, may appeal to the Securities Appellate Tribunal.

	In order to align with Act provision.

	24
	Rejection of renewal
	15.4
	The Chairman of the Authority shall consider such request and communicate his decision thereon to the Applicant in writing within sixty days of the receipt of the application for reconsideration thereof.

	15.4
	If the application is rejected and the applicant chooses not to appeal against the order of rejection of application, or if the Securities Appellate Tribunal rejects the appeal, the applicant may make a fresh application for issuance of certificate of registration after lapse of one year from effective date of such Order for consideration by the Authority. The Authority may consider such application on merit. 

	As existing text under Reg.15.5, 15.6 are proposed to be deleted and hence, the existing 13.4 text is suitably modified to be proposed as 13.4 in order to align with Act provision.

	25
	Rejection of renewal
	15.5
	Any applicant aggrieved by the decision of the Chairman may make an appeal to Securities Appellate Tribunal, as per the procedure prescribed for such an appeal, within a period of forty-five days from the date on which a copy of the order made under sub-regulation 15.4 above is received by him, for passing such orders thereon as it thinks fit, conforming, modifying or setting aside the order appealed against.

	
	To be deleted.
	In order to align with Act provision.

	26
	Rejection of renewal
	15.6
	In case the Securities Appellate Tribunal after consideration of the application made under sub-regulation (15.5) above, rejects the appeal, the Applicant can make a fresh application for grant of registration only after one year from the date of final rejection. The Authority may consider such application on merit.
	
	To be deleted.
	In order to align with Act provision.

	27
	Change in ownership / shareholding
	25
	No change in ownership / shareholding exceeding 10% in the Insurance Marketing Firm, shall be carried out without the prior approval of the Authority.
	25
	No change in ownership / shareholding exceeding 25% in the Insurance Marketing Firm, shall be carried out without the prior approval of the Authority. 
	Limit of 25% was recommended by the Committee for review of IMF Regulations.

	28
	Maintenance of records
	26
	An Insurance Marketing Firm shall maintain the following records –
(i) Mandate received from the client;
(ii) Know Your Client (KYC) records of the client, as required under the relevant Authority’s guidelines and provisions of PMLA;
(iii) Copy of the proposal form duly signed by the client and submitted to the insurer with ACR signed by
the IMF;
(iv) A register containing list of the clients, details of policy such as type of policy, premium amount, date of issue of the policy, charges or fees received;
(v) A register containing details of complaints received, name of the complainant, nature of complaints and action taken thereon;
(vi) Any other record as may be specified by the Authority from time to time.
	26
	An Insurance Marketing Firm shall maintain the following records in physical form or electronic form or both –
i. Mandate received from the client;
ii. Know Your Client (KYC) records of the client, as required under the relevant Authority’s guidelines and provisions of The Prevention of Money Laundering Act, 2002;
iii. Copy of the proposal form duly signed by the client and submitted to the insurer duly signed by the IMF;
iv. A register containing list of the clients, details of policy such as type of policy, premium amount, date of issue of the policy, charges or fees received;
v. A register containing details of complaints received, name of the complainant, nature of complaints and action taken thereon;
vi. Any other record as may be specified by the Authority from time to time.

	Changes carried out in order to have more clarity in the Regulations.

	29
	Reports to be submitted to the Authority by the Insurance Marketing Firm

	27 heading
	Reports to be submitted to the Authority by the Insurance Marketing Firm
	27 heading
	Reports to be submitted to the Authority
	

	30
	Reports to be submitted by IMF
	27.2
	The Insurance Marketing Firm shall set up necessary IT systems that shall be integrated to the IT Systems of Authority or of an institution recognized by the Authority with a capability of obtaining and monitoring.

(a) Payment of minimum wages to the ISP by the Insurance Marketing Firm;
(b) ISP being on the rolls of the Insurance Marketing Firm for a continuous period of at least three years unless he cease to be an ISP of Insurance Marketing Firm due to death or fraud or resigned from the services of Insurance Marketing Firm subject to his resignation being approved by a committee of 3 persons nominated by the Life Insurance Council or the General Insurance Council.
(c) The Authority shall allocate the States to the Insurance Councils and a report of the committee shall be submitted by the Councils to the Authority on a quarterly basis.

Explanation: An institution/Bank recognized by the Authority will be one with whom the Authority has entered into an MOU based on defined criteria.

	27.2
	The Insurance Marketing Firm shall set up necessary IT systems with a capability of obtaining and monitoring

a) Payment of minimum wages to the ISP by the Insurance Marketing Firm;
b) Details of ISPs on the rolls of the Insurance Marketing Firm unless he ceases to be an ISP of Insurance Marketing Firm due to death or termination or resignation from the services of Insurance Marketing Firm subject to informing the same to the Authority within 15 days of such incidence.  The IMF shall ensure that there shall be at least one ISP per office at all times. However, in case of death or termination or sudden exit of an ISP, the IMF must appoint an ISP immediately, but not later than 60 days of exit/death/termination of ISP and provide continuity of services to their existing policyholders without causing any inconvenience.
c) Any addition or removal of ISPs shall be intimated to the Authority within 15 days.


	It may not be desirable to insist that IMFs should open accounts with SBI. The compliance for payment of minimum wages to the ISPs should be the responsibility of the IMF. Therefore, reference to institution/bank has been removed.

	31
	Reports to be submitted by IMF
	NA
	None
	27.3
	Responsibilities of the insurers towards the Authority
(a) Every insurer shall:
i. File with the Authority, annually, a copy of the policy formulated by the company, for utilization of IMFs for penetration of insurance.  
ii. File with Authority, changes if any made in the policy submitted as stated at sub-regulation (1) above, within 15 days of such change with reasons thereof.

(b) Post issuance of registration, in case the insurer comes to know about any incidence of fraud or violation of code of conduct by the IMF, the insurer shall carry out detailed enquiry into such violation, and submit detailed confidential report to the Authority with their recommendations within 30 days.

	It was felt necessary to include this provision in order to give a boost to this channel, and also to monitor the performance of the channel.

	32
	Eligibility criteria for PO
	Schedule I Part I
	Subject to Part IV of this Schedule, the Principal Officer of the Insurance Marketing Firm, shall fulfill any of the
eligibility conditions as given below:
(a)Associate/Fellow of the Insurance Institute of India, Mumbai; or
(b)Associate/Fellow of the Institute of Actuaries of India; or
(c)Associate/Fellow of Chartered Insurance Institute, London; or
(d) Post graduate qualification of the Institute of Insurance and Risk Management, Hyderabad; or
(e) Graduate with Insurance experience of five years preceding the year in which the application is made; or
(f) Graduate with 10 years of experience in financial services sector preceding the year in which the application is made.
	Sch I Part I
	Subject to Part IV of this Schedule, the Principal Officer of the Insurance Marketing Firm, shall fulfill any of the eligibility conditions as given below:
a) Associate/Fellow of the Insurance Institute of India, Mumbai; or
b) Associate/Fellow of the Institute of Actuaries of India; or
c) Associate/Fellow of Chartered Insurance Institute, London; or
d) Post graduate qualification of the Institute of Insurance and Risk Management, Hyderabad; or
e) Graduate with Insurance experience of two years preceding the year in which the application is made; or
f) Graduate with five years of experience in financial services sector preceding the year in which the application is made.
g) Masters in Business Administration or its equivalent from any institution/ university recognized by UGC/AICTE/any State Government or the Govt. of India.
h) Associate/ Fellow of the Institute of Chartered Accountants of India, New Delhi; or 
i) Associate/ Fellow of the Institute of Cost and Works Accountants of India, Kolkata; or 
j) Executive/Professional of the Institute of Company Secretaries of India, New Delhi; or 
k) Any other qualification specified by the Authority from time to time.
	The eligibility criteria has been widened to include various professional qualifications and other degrees. 

	33
	Training and examination of PO
	NA
	None
	Sch I Part II (d)
	If the proposed Principal Officer has undergone training and passed examination as required for the Principal Officer of an insurance broking company/ Corporate Agent/Web Aggregator, then he/she shall be exempted from training and examination requirement of Insurance Marketing Firm.

Provided that the training and examination was undertaken within a period of five years preceding the date of application as Principal Officer of the IMF. 

	It is proposed that if a PO candidate has undergone training and examination as required for the PO of an insurance broker / web aggregator / corporate agent, then the same may be considered for his/her eligibility to act as PO of IMF since the training module (IC-38) is same for all intermediaries.

	34
	Certification requirements for ISP & FSE.
	Sch II Part I (C)
	ISPs engaged by the Insurance Marketing Firm to market Insurance products of Life Insurance, General Insurance, and Health Insurance companies, should have valid certificate issued by the Authority, as specified in these Regulations.

	Sch II Part I (C)
	ISPs engaged by the Insurance Marketing Firm are allowed to solicit and procure Insurance products of those insurers with whom the IMF has entered into tie-up / agreement.

	· Since it is now proposed to include AIC and ECGC in addition to six insurers.
· Also, it is proposed to do away with ISP certification.


	35
	Eligibility criteria for ISP
	Sch II Part II (c)
	Should be domiciled in the area of Registration of IMF.
	Sch II Part II (c)
	Should be resident in the area of Registration of IMF.
	Domicile criteria is different for different states. Also, a lot of migration happens for the purpose of employment these days. Therefore, it is proposed to relax the criteria of domicile to resident.


	36
	Remuneration payable to IMFs
	Sch IV Part I (2)
	The remuneration payable to Insurance Marketing Firm by the Insurer, for the solicitation of policies by the ISPs shall be as specified by the Authority, from time to time, under Secs. 40(1) and 40(2) of the Act, as
amended from time to time.

In addition, the Insurance Marketing Firm may receive fees or charges from life insurance companies only in the
form of service charges for recruitment, training and mentoring of their ISPs. These fees or charges shall not exceed 50% of first year commission and 10% of renewal commission received by IMF. No such payment shall be made in case of general/health insurance business. The life insurance companies shall have to disclose to the Authority upfront at the time of filing their products under file & use guidelines on payment of such fees or charges to the Insurance Marketing Firm.

	Sch IV Part I (2)
	The payment of remuneration and/ or reward to an Insurance Marketing Firm by an insurer shall be as per IRDAI (Payment of commission or remuneration or reward to insurance agents and insurance intermediaries) Regulations, 2016 (as amended from time to time); 

In addition, the Insurance Marketing Firm may receive reimbursement of expenses from life insurers only towards recruitment, training and mentoring of their ISPs. This reimbursement shall not exceed 50% of first year commission and 10% of renewal commission received by IMF in case of Life insurers.

	The Regulations monitoring the payment of remuneration to insurance intermediaries have been incorporated. 

	37
	Remuneration of ISPs
	Sch IV Part II (1)(i)
	Every ISP employed by the Insurance Marketing Firm shall be paid a fixed monthly salary, which is not lower than Rs. 5,000 per month or such other sum as may be specified by the Authority from time to time.
	Sch IV Part II (1)(i)
	Every ISP employed by the Insurance Marketing Firm shall be paid a fixed minimum monthly salary as per the applicable laws. Variable pay over and above the fixed monthly salary may also be payable depending on the arrangement between the IMF and the ISP.

	It was felt that it may be left up to the IMF to declare upfront the minimum amount that they would pay to the ISPs. This declaration may be taken annually, in a form to be prescribed by the Authority.

	38
	Migration of agents to IMF
	Sch IV Part II (2)
	 Migration of insurance agents to Insurance Marketing Firm:
(i) An ISP in an Insurance Marketing Firm should possess a valid certificate issued by the Authority for ISP.
(ii) An individual agent cannot migrate or join Insurance Marketing Firm unless he has surrendered his existing agency license, undergone Insurance Marketing Firm training and qualified the Insurance Marketing Firm examination specified under these Regulations.
(iii) An Individual licensed as an ISP in an Insurance Marketing Firm shall not be allowed to migrate to any insurance company, insurance marketing firm or insurance broking firm unless he has obtained a No Objection Certificate (NOC) from the existing Insurance Marketing Firm.

Subject to provisions of Reg. 27(2)(b) and without prejudice to what is stated in clause 2(iii) above, in case of an application made by the ISP to Insurance Marketing Firm for issuance of NOC, which is duly acknowledged by the Insurance Marketing Firm, an NOC is deemed to have issued to ISP by the Insurance Marketing Firm if such NOC is not issued within 30 days.

	Sch IV Part II (2)
	Migration of insurance agents to Insurance Marketing Firm:
i. An individual agent cannot migrate or join Insurance Marketing Firm as PO / ISP /Managing Partner / Director unless he has surrendered his existing agency license, and meets the eligibility criteria as specified in these Regulations.

Provided that the continuation of agency benefits of an agent migrating or joining an Insurance Marketing Firm shall be governed by the Board approved policy of the respective insurance companies. 

ii. An Individual employed as an ISP in an Insurance Marketing Firm shall not be allowed to migrate to any insurance company, insurance marketing firm or insurance broking firm unless he has obtained a No Objection Certificate (NOC) from the existing Insurance Marketing Firm.

.


	It is proposed to do away with certification of ISPs for reasons already stated above at S.No. 2.



	39
	Area of operation
	Sch IV Part III
	(1) The Insurance Marketing Firm shall employ ISPs who are domiciled in the area for which the request for registration is made in the application and approved by Authority. However, the IMF shall be free to solicit or procure the insurance business from all over the country;

(2) The “Area” is defined as a district for which the registration of the Insurance Marketing Firm is valid.

(3) The Area selected by the Insurance Marketing Firm shall be clearly mentioned in the application Form A while submitting the application to the Authority. At the time of initial grant of registration the IMF shall be permitted to set up offices only in one district of his choice;

(4) The Authority shall incorporate the Area in the registration made in Form B to the Insurance Marketing Firm.

(5) The Insurance Marketing Firm may apply for more Areas while filing the application form for renewal of registration.

(6) The Insurance Marketing Firm shall specify the details of the offices to be set up in the Areas opted; including manpower deployment etc. in the Renewal Application form. The Insurance Marketing Firm shall have separate Principal Officer designated for each of the districts they intent to expand their operations. The additional areas shall be considered on merits.

(7) If additional Areas are not opted by the Insurance Marketing Firm in the renewal Application, renewal will be considered for the original jurisdiction for which the registration was made.

(8) The Insurance Marketing Firm may opt for a change in the Area while applying for renewal of registration. The Authority may consider the request subject to the Insurance Marketing Firm submitting details of the offices to be set up in the newly opted areas; including manpower deployment etc. in the Renewal Application form.
	Sch IV Part III
	(1) The Insurance Marketing Firm shall employ ISPs who are residents in the area in which the request for registration is made in the application and approved by Authority. However, the IMF shall be free to solicit or procure the insurance business from all over the country;

(2) The “Area” is defined as the district for which the registration of the Insurance Marketing Firm is valid. Maximum of three districts within a State are allowed for registration/renewal. 
(3) The Area selected by the Insurance Marketing Firm shall be clearly mentioned in the application Form A and renewal application Form AA while submitting the application to the Authority. 

Provided that if an applicant is opting for more than one district, then at least one of the districts shall be aspirational.

Provided further that any addition of office or change in registered address by the Insurance Marketing Firm shall be done only with prior approval from the Authority. Request for addition of branch office or change in registered address shall be made to the Authority in the format as may be specified in this behalf.


(4) The Authority shall incorporate the Area in the registration made in Form B to the Insurance Marketing Firm.

(5) The Insurance Marketing Firm may apply for more Areas subject to maximum of three districts while filing the application for renewal of Registration.

(6) The Insurance Marketing Firm shall specify the details of the offices to be set up in the Areas opted; including manpower deployment etc. in the Application form for fresh registration and renewal. The additional areas opted at the time of renewal shall be considered on merits.

Provided that if the Insurance Marketing Firm has more than one office, it will ensure that each branch office shall have at least one ISP.

(7) If additional Areas are not opted by the Insurance Marketing Firm in the renewal Application, renewal will be considered for the original jurisdiction for which the registration was made.

(8) The Insurance Marketing Firm may opt for a change in the Area while applying for renewal of registration. The Authority may consider the request subject to the Insurance Marketing Firm submitting details of the offices to be set up in the newly opted areas; including manpower deployment etc. in the Renewal Application form.

	It was felt that the first proviso of point no. 3 may be modified to mention that if an applicant is opting for up to two districts, then the districts can be aspirational or non-aspirational. However, in case an applicant wants to opt for a third district, then the third district must be an aspirational district or any other backward district as may be notified by the Authority from time to time. 
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	Duties and obligations of IMF towards Authority
	Sch V Part II (a)
	Undertake to immediately notify the Authority in writing within 30 days of:
i. any change in the status of registration with regard to scope of activities of the Insurance Marketing Firm issued by the Authority;
ii. any change in the status of registration of the ISP issued by the Authority;
iii. any change in the status of registration of any FSE holding the registration of any other regulator employed by the Insurance Marketing Firm;
iv. any change in its constitution (including shareholding change), ownership, directors/partners;
v. any disciplinary proceedings or investigation by any other regulatory/statutory Authority.

	Sch V Part II (a)
	Undertake to immediately notify the Authority in writing within 30 days of:

i. any change in the status of registration with regard to scope of activities of the Insurance Marketing Firm issued by the Authority;
ii. any change in its constitution (including shareholding change), ownership, directors/partners;
iii. any disciplinary proceedings or investigation by any other regulatory/statutory Authority.
iv. any change in the engagement with the insurers.
v. Any addition or deletion of ISPs.

	Intimation wrt change in status of registration of ISP is proposed to be removed since it is proposed to do away with ISP certification. Also, intimation wrt change in status of registration of FSE is proposed to be removed since FSEs fall under the jurisdiction of their respective regulators / statutory bodies. 
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	Procedure to be followed while initiation of action against the firm
	Sch VIII Part II (5)
	The Insurance Marketing Firm, aggrieved by the decision of the Authority, may apply within a period of thirty days from the date of receipt of such intimation, to the Chairman of the Authority for reconsideration of its decision.

	Sch VIII Part II (5)
	The Insurance Marketing Firm, aggrieved by the decision of the Authority, may appeal to the Securities Appellate Tribunal.

	In order to align with Act provision.
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	Procedure to be followed while initiation of action against the firm
	Sch VIII Part II (6)
	The Chairman of the Authority shall consider such an application and communicate his decision thereon to the Applicant in writing within sixty days of the receipt of reconsideration application thereof.

	Sch VIII Part II (6)
	In case the Securities Appellate Tribunal after consideration of the application made under clause (5) above, rejects the appeal, the Applicant can make a fresh application for grant of registration only after one year from the date of final rejection. The Authority may consider such application on merit.

	As existing text under Sch. VIII, Part II (7) and 8, are proposed to be deleted and hence, the existing 13.4 text is suitably modified to be proposed as 13.4 in order to align with Act provision.
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	Procedure to be followed while initiation of action against the firm
	Sch VIII Part II (7)
	Any applicant aggrieved by the decision of the Chairman may make an appeal to Securities Appellate Tribunal, as per the procedure prescribed for such an appeal, within a period of forty-five days from the date on which a
copy of the order made under clause (6) above is received by him, for passing such orders thereon as it thinks fit, conforming, modifying or setting aside the order appealed against.

	NA
	To be omitted.
	In order to align with Act provision.
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	Procedure to be followed while initiation of action against the firm
	Sch VIII Part II (8)
	In case the Securities Appellate Tribunal after consideration of the application made under clause (7) above, rejects the appeal, the Applicant can make a fresh application for grant of registration only after one year from the date of final rejection. The Authority may consider such application on merit.

	NA
	To be omitted.
	In order to align with Act provision.
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	Maintenance of PI policy
	Sch X (4)
	The insurance policy shall be obtained from any registered insurer in India who has agreed to:

a. provide the Insurance Marketing Firm with an annual certificate containing the name and address,
including the registration number of the Insurance Marketing Firm, the policy number, the limit of indemnity, the excess and the name of the insurer as evidence that the cover meets the requirements of the Authority;

b. send a duplicate certificate to the Authority at the time the certificate is issued to the Insurance Marketing Firm; and

c. inform the Insurance Marketing Firm immediately of any case of voidance, non-renewal or cancellation of cover mid-term.

	Sch X (4)
	The insurance policy shall be obtained from any registered insurer in India who has agreed to:
a. provide the Insurance Marketing Firm with an annual certificate containing the name and address, including the registration number of the Insurance Marketing Firm, the policy number, the limit of indemnity, the excess and the name of the insurer as evidence that the cover meets the requirements of the Authority;

b. inform the Insurance Marketing Firm immediately of any case of voidance, non-renewal or cancellation of cover mid-term.

	It was felt desirable remove the point (b) in order to reduce operational difficulties.
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	Form A
	
	Application for Insurance Marketing Firm Registration
	
	The words “Guidelines on Outsouring guidelines” are replaced with “Outsourcing Regulations”
The words “to undertaking survey and loss assessment work” is deleted. 
	Amended in line with the changes made in the Regulations
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	Form B
	
	Registration certificate
	
	The words “to undertaking survey and loss assessment work” is deleted
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	Form C
	
	Duplicate certificate of registration
	
	The words “to undertaking survey and loss assessment work” is deleted
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	Form D
	
	Certificate of renewal
	
	i) The words “to undertaking survey and loss assessment work” is deleted. 
ii) Issued at Hyderabad on… is deleted.
	i) The forms amended in line changes made above.
ii) The sentence is redundant as place and date is given at the end of certificate
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	Certificate to Act as Insurance Sales Person for an Insurance marketing Firm
	
	The format of certificate given in the last page of the Regulations after Form AA. 
	
	The Certificate format  Deleted .
	Deleted in line with the changes made in the 2.9 of the Regulations
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